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the Collective power of alabama’s press is helping make history!

your coverage of Alabama Gives Day is needed and appreciated.
On February 2nd , as our partner, you will help make a huge impact by encouraging members of our community to participate in Alabama’s first ‘day of giving’ called Alabama Gives Day. It's one extraordinary day to support the organizations that make Alabama special, and it's your chance to make a real impact during this energized, and what could be, historic and newsworthy 24 hour event in our state. 

If you haven’t heard, the goal is to raise millions of dollars in one day for the more than 850 participating nonprofits in our state, including STILL SERVING VETERANS (SSV). According to other Gives Days in the U.S., your support, as a community voice, is absolutely critical to the success of this day and we thank you for all that you’re doing to support us. Our greatest need, though, is for you to make sure that our community members are called to action on February 2nd, as we’ve seen the media successfully do in Minnesota, Colorado, Ohio and the other markets where Gives Days currently take place. Nonprofits, like ours, are working diligently to spread the word but your station’s ongoing commitment will help the communities we serve by inspiring first time donors to us!
There are many ways that you, our friends in the Press, can participate on Feb 2nd:  
1. Make it a news event on February 1st and 2nd and help create a synergy never seen before. Don’t forget, the goal is to encourage everyone to give on Feb 2 as we aim to make Alabama the state that has raised the most money during a 24 hour Gives Day. (Minnesota holds the record at $14.8 million).
2. Encourage your reporters and editorial team to challenge their Facebook and Twitter followers to join them in making a contribution to one of the many nonprofits participating in Alabama Gives Day. Let them be our social media ambassadors for the day on February 2nd.
3. Send an email to your listserv encouraging them to join you in supporting local nonprofits.

4. Interview participating nonprofits and spotlight their creative marketing efforts. 

5. Be creative, inspirational and just have fun!

Alabama Gives Day is a 24 hour event that starts at midnight on February 2nd and concludes at 11:59pm.  Through the combined marketing efforts of your paper, the broadcasters and our participating nonprofits, Alabamians will be driven to a central website to make their gift.  Consumers will choose the nonprofit they wish to support and will make their gift. At the conclusion of the event the nonprofit will receive the contact information for their donors, including a check, so they can continue to cultivate their donors well after the event.

Never before have nonprofits of all types and sizes had a collaborative effort to increase awareness of their missions and to engage first-time donors. Minnesota’s Give to the Max, in its first year, raised $14.8 million, Colorado Gives Day $8.4 million, Central Ohio’s Big Give $8.7 million and the list goes on. Our great state has proudly heralded the National Championship in college football for three years. Wouldn’t it be amazing if Alabama held the record for raising the most money in a Gives Day? It’s possible through your support.

THANK YOU!
SSV is a Huntsville, Alabama-based Veterans’ service organization that empowers Veterans, including wounded warriors, and their families to optimally transition into meaningful new careers and post-military lives with all the benefits and service that they have earned.  Since 2007, SSV has helped over 5,000 Veterans and wounded warriors, including securing $61M in cumulative new benefits, services & salaries for our Veteran clients.

SSV is a National/International approved Combined Federal Campaign (CFC) Charity #12606. 

To speak with the Alabama Gives Day organizers please contact:

John Stone





President – Alabama Association of Nonprofits 

(205) 317-5755 cell 

(205) 879-4712 ext. 23 

john@alabamanonprofits.org
Sharon Tinsley

President – Alabama Broadcasters Association

1-800-211-5189
stinsley@al-ba.com

 

